
Original Work Set-Up and Completion Summary 

 

Objective / Purpose: 

Over this past summer, I created my own nonprofit, Project Munay, in which I make and sell 

custom jewelry pieces and donate profits to organizations working to inspire and empower 

women with the tools and resources needed to break the cycle of poverty. Throughout these past 

several months, I have been selling the bracelets and anklets I create to close family members 

and friends, but I have not been able to reach a customer base outside of this immediate circle. 

That is why for my original work I decided to develop a marketing campaign for Project Munay. 

By conducting research, building a strategic promotional plan, and designing marketing 

materials for Project Munay, I will be able to boost sales and attract a wider audience for my 

nonprofit. Through these sales, I will ultimately be able to contribute a larger amount of money 

to the two organizations that Project Munay donates to: Awamaki and WE Villages. These 

impactful organizations encourage donations as a way to afford their operations and provide 

women living in poverty with the funding needed to start and maintain their own small 

businesses in order to reach economic self-sufficiency (Awamaki & WE Villages, 2020). This 

marketing campaign will also allow me to be able to share the incredible stories of these 

courageous and determined women with even more young females in my community, and one 

day the world. In general, the campaign will increase Project Munay’s brand awareness and sales 

to be able to scale its operations to reach more people. 

 

Methodology: 

1. Materials:  

Before beginning the creation of my marketing campaign, I needed to utilize various 

credible databases in order to conduct research on different topics such as digital 

marketing and strategic marketing planning. For this research, I found many recent, 

peer-reviewed academic journal articles from both MackinVIA and Google Scholar that I 

was able to use to learn more about topics pertaining to my campaign. In terms of 

creating my assessments, additional notes for myself, and my marketing plan, I utilized 



Google and Microsoft applications such as Google Docs and Word. All of the formatting 

and design for my marketing plan was done in Word. For my marketing content, I used 

Canva, an effective graphic design platform, in order to design my logo and create 

different materials that I will be using for Project Munay’s social media accounts, blogs, 

and email marketing. I took all of the photos that I used for my marketing content using 

the camera on my iphone. I was able to crop these photos and adjust their brightness and 

contrast directly on Canva as well. 

 

2. Description of Process and Procedures 

I divided my original work marketing campaign into three different parts: conducting the 

research, creating the marketing plan, and creating the marketing content. I began my 

original work by conducting extensive research in order to attain the knowledge needed 

to execute both the marketing plan and marketing content. Because my nonprofit is based 

entirely in e-commerce, my research was focused on looking into topics pertaining to 

e-commerce strategy and digital marketing so that I would be able to understand the best 

practices for selling products online. I completed five research assessments in which I 

specifically learned about the general topics of strategic social media marketing, inbound 

marketing, creating a modern marketing strategy, the use of e-commerce in the sale of 

handmade products, and content marketing. Using this research, I was able to create a 

few different outlines for the different topics that I would need to include in my 

marketing plan. As I worked on writing my marketing plan, I revised and made changes 

to these outlines to better fit within the context of my campaign needs. In the end, I was 

able to narrow down the topics in the marketing campaign to the following: executive 

summary, situation analysis, target market, marketing objectives, promotional strategy, 

and expense budget and financing. I utilized the initial research I had conducted and other 

supplemental research that I did as I was writing in order to complete my marketing plan. 

Finally, I created the marketing content for my campaign. The purpose of this marketing 

content was to create some of the marketing material that I will actually be using for the 

Project Munay social media accounts, blogs, and email marketing to market and advertise 



my products. But before I started designing this marketing content, I created a logo for 

Project Munay on Canva. I sketched out a couple different designs for my logo on paper 

before finalizing and creating the one I liked best. Then, I took photographs of Project 

Munay bracelets, anklets, and charms to use in my marketing content. On Canva, I 

designed several creative marketing pieces using key principles of graphic design in order 

to share information about the mission and product line of my nonprofit. I was able to 

utilize some of the descriptions from my marketing plan when creating this content.  

 

Utilization of Higher-Level Thinking Skills: 

As I conducted research for my campaign, I was actively assessing and evaluating information in 

order to determine the components that were applicable to my marketing plan and content. In 

other words, I was constantly reflecting on the relevancy of different research topics in order to 

determine the best practices to use for the marketing of my own nonprofit. For example, as I 

learned about the various digital marketing mediums and channels available, I evaluated the pros 

and cons of using a specific medium or channel for Project Munay in order to ultimately 

determine that using social media, email marketing, and topical blogs would be the most 

effective and practical promotional methods to initially scale my nonprofit. Additionally, in order 

to construct my marketing plan, I needed to develop an extensive marketing strategy for Project 

Munay by evaluating current industry trends, understanding the strengths, weaknesses, and 

opportunities of my products, and assessing my target market. I used all of this information to 

ultimately determine what the most effective promotional techniques would be (in order to gain a 

competitive advantage in the jewelry industry) as I developed my strategic marketing plan.  

 

Results: 

After these past couple of months of working on my original work, I feel as though I was very 

successful in completing a strong marketing campaign. I completed research assessments over 

five different topics pertaining to strategic digital marketing and ecommerce strategy and through 

this research was able to develop a foundation for later work on my marketing campaign. I was 

also able to create an extensive 13-page marketing plan in which I wrote about general topics 



such as the executive summary, situational analysis, target market, marketing objectives, 

promotional strategy, and expense budget summary. I also wrote about more specific topics such 

as my nonprofit summary, mission, SWOT analysis, marketing mix, industry trends, customer 

analysis, competition analysis, SMART goals, marketing channels, and budget forecast. Finally, 

I was able to create some promotional marketing materials for my campaign by photographing 

the bracelets and anklets and designing about 15 different marketing pieces for Project Munay 

social media accounts, blogs, and email marketing. Although I have not yet launched this 

campaign, I do believe that what I have created will be greatly beneficial to expanding the reach 

of my nonprofit. I feel as though the results of my original work were mainly expected as I knew 

I would be conducting thorough research and developing an extensive marketing plan and many 

different pieces of marketing content.  

 

Conclusions / Interpretations:  

I am proud of how thorough and extensive my research and marketing plan were. I feel like I 

truly was able to capture all the key components needed to create a successful strategic plan for 

Project Munay. I was able to give myself an outline for how I will operate Project Munay, from a 

marketing perspective, for the next year. In terms of my marketing content, I was able to create 

marketing material that is aesthetic and effectively utilizes key graphic design principles. 

However, I was initially wanting to create even more marketing content for my nonprofit so that 

I would have enough material to use for the next year of marketing. But I determined that I 

would stick to creating about 15 marketing pieces so as my nonprofit grows, I can be 

continuously making new content that adapts to changes and improvements for my nonprofit. 

For now, these 15 pieces will suffice so that I can initially market my nonprofit’s mission and 

products.  

 

Application / Meaning:  

By creating this marketing plan, I will be able to better expand my nonprofit, Project Munay so 

that it reaches a wider customer base to drive sales. By driving sales, I will be able to increase 

my donation amount to organizations supporting women’s empowerment around the world. 



There is a large gap in terms of the economic opportunities that women are given, especially in 

developing countries. This gap causes higher poverty levels in many rural communities around 

the world and is the reason why so many women struggle with breaking the cycle of poverty 

(Awamaki & WE Villages, 2020). Through marketing my products I hope to not only increase 

my donation amount to support these women, but I also hope that my marketing content will 

showcase the determination, strength, and bravery of these incredible women. Additionally, this 

whole process has taught me so much about the field of marketing. I’ve learned how to 

strategically market in a modern, digitalized era, and I’ve learned so much about fundamental 

principles of marketing that I know I will take with me as I continue my career journey. 
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